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(Kevin Kelly hosts 
this Q & A!) 


Dear Editor, 

Can the Union (a/k/a UPYORS) 
co-exist? When all the super- 
stars were members of the 
Corporation, they didn’t get 
along and all ended up getting 
kicked out! Who says they can 
stay together now? Personally, 
I think the Big Show won’t 
be a team player and neither 
will Test. Those two guys are 
destined for bigger things. 
In my opinion, they will even- 
tually fall apart like DX! 

Troy Johnston 

Campbell River, B.C. 


Dear Editor, 

I am willing to bet The Rock 
and Socko would have no prob- 
lem obtaining the World 
Wrestling Federation Tag Team 
Championship. I also believe 
7he Hock is on a new and 
better path. Sure, he may 
have despised Mankind before, 
but aren’t they on the same 
page and fighting for the same 
cause now? If they could team 
up, what do you think each 
of their talents could do for 
the team; [| think it would 
be hilarious! 

“Love Doctor” Nate 
luvdoc81@yahoo.com 


Nate, 

It would appear that mutual 
enemies could make a natural 
team out of The Rock and 
Mankind. Don’t be surprised 
if the two solo artists become 


a duet before HOPE) Eventually, 


Troy, 

Just like every other group, 
the desire to drink from 
the golden chalice exceeds 
any collective goal. All the 
members of the Union want 
the Federation Championship 
and would sell their families 
in a second to get it. 

Dear Editor, 

Don’t the Hardy Boyz remind 
you of the Rockers? The way 
things are going with DX these 
days, would they make the 
perfect addition to the group? 
It just seems like common 
sense to me that the Road 
Dogg and X-Pac would choose 
Matt and Jeff to join them. 
After all, they seem like they 


rr 


however, both will remember 
their shared goal—the World 
Wrestling Federation Cham- 
pionship. What becomes of a 
team then? 

Dear Editor, 

Jeff Jarrett has gotten on my 
nerves for the last time— 
every time Debra starts to 
show her stuff, he stops her! 
If Debra wants to show some 
skin, shouldn’t she be able to? 
Isn’t it a free country? Who is 
Jeff to stop her? I mean, all 
we want are puppies! Is that 
too much to ask? 

Andrew Culp 

Runt87@juno.com 


Andrew, 
As an animal lover myself, 
I certainly have no problem 


with puppies on display. | 


Maybe USA Network will | 


want to show Debra’s dle ae | 
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want to and have the perfect 
attitude for it. And, it couldn’t 
help that both of them remind 
me of a young Shawn Michaels, 
don’t you think? 

Jon “Wally” Weilbaecher 

San Diego, California 


Jon, 

No offense, but didn’t I make 
the exact same point about the 
Hardy Boyz’ /Rockers’ similari- 
ties in the article? Just like any 
blue-chip prospect, the scouts 
drool when they speak about 
Matt and Jeff. It seems as if 
Michael Hayes may have gotten 
to them first. Could DX regret 
not making a move sooner? 


pies” instead of the West- 
minster Kennel Club Show 
next year? 

Dear Editor, 

Iam a great fan of Mick Foley. 
My question is, Will Cactus 
Jack one day come back again 
to compete in the Hardcore 
division? I mean, Mankind 
is hardcore to an extent, but 
Cactus is the “King of the 
Death Matches”! With Cactus 
appearing, should Al Snow and 
Hardcore Holly watch their 
Dacks? If offered @ chance 
at the Hardcore Title, do you 
think he would come back? 
William Drennan 
Prozacpsycho666@juno.com 


William, 
It might take a lot to get Cactus 
Jack to return again. But if the 
“King of Hardcore” did want 
to come back, he would need 
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Dear Editor, 

In the long term, who will have 
been more successful for their 
company—Vince or Shane 
McMahon? After running the 
company, my bet is on Shane, 
who is still young but is making 
the World Wrestling Federation 
grow by leaps and bounds. It 
took Vince many years to come 
this far, and it appears as if 
Shane is going to eclipse him! 
My question is, Do you think 
Vince is ready to let Shane take 
over the company? What kinds 
of new heights would Shane 
bring the company if he inher- 
ited the Federation? 

Ben Miller 

Shreveport, Louisiana 


something a little more sub- 
stantial in my opinion. The 
most self-destructive of Foley’s 
faces, Cactus Jack’s return 
could mean the ultimate demise 
of Mick Foley, however. 

Dear Editor, 

“Barred From the Back” in the 
June issue was great, espec- 
ially the photo of Patterson 
and Brisco dressed up as L.O.D. 
Do you guys realize how funny 
they are? After watching them 
beat on the Mean Street Posse 
recently, I think Patterson and 
Brisco are still golden after all 
these years! Why not let them 
have their own segment? They 
Gould talk a0D0ut everything 
from the 70s and 80s and how 
Breat their Careers were. 
Personally, I think that would 
be so entertaining! 
Brad Fiasco 
Fascob12@yahoo.com 


Ben, 

Everything in business today 
moves at the speed of light. The 
question to be asked of any CEO 
is, Are you prepared for the 
new millennium? Shane cer- 
tainly is, but so is his father. 
Most experts agree the Internet 
is the next big phase of busi- 
ness development and both are 
extremely web savvy. It takes 
more that “cajones” to run the 
Federation, however. Does 
Shane have the experience? 
Does Vince want to give it up 
yet? More questions, I know, 
but the answers will dictate the 
future of the company. 


ee Hai 


Brad, 

It still is amazing to me that 
these men have become cult 
heroes nearly two decades 
after their initial starring roles 
ended. They may not be in the 
same shape they were in during 
that era, but they are infinitely 
more entertaining! 
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This past May, the World Wrestling 
eration family and fans lost a beloved 
superstar when Owen Hart was laid to 
eternal rest. Throughout his career, Owen 
supplied fellow siiletes and the fans 
with memories that will last forever. From 
his numerous championship reigns to his 
antics under the guise of the Blue Blazer, 
Owen was the consummate performer. He 
took enormous pleasure in making people 
laugh, even when at his own expense. The 
World Wrestling Federation athletes and 
fans will never be the same without him. 
On August 17, the Federation honors 
Owen Hart in a special tribute magazine 
only available at newsstands. All profits 
from the sale of the magazine will go to 


Fed- 
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in Calgary. This special tribute magazine 
will feature articles and photos of 
the Calgary native’s career, as well as 
candid stories about the man behind the 
superstar. Also included in the special 
are exclusive interviews with some of his 
fellow superstars as well as rare, never- 
efore-seen photos. 

World Wrestling Federation Maga- 
zine Editor-in-Chief Vince Russo and the 
publications staff are dedicated to honor- 
ing Owen the athlete, as well as paying 
respect to the caring family man who 
was the devoted husband of Martha and 
father of Oje and Athena. We request 
that if your local newsstand does not 
carry World Wrestling Federation publi- 
appeal to them to order 

art tribute issue. 
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hile millions of Ameri- 
cans stuffed themselves 
with hot dogs and hamburg- 
ers this past Memorial Day, one of the most 
event-tilled RAWs from Moline, Illinois, took place, 
featuring two World Wrestling Federation 
Championships changing hands. 
The first was the Intercontinental Title, which Jeff 
Jarrett captured from the Godfather thanks to some 
assistance from Debra. During the title bout, 
Debra—who was in the mood to flaunt her 
“puppies”—walked the ring apron to distract the 
Las Vegas native. Apparently, one of the God- 
father’s ladies took exception to the Southern belle 
and attempted to show her up by doing the same. 
With both the Godfather AND the referee distract- 
ed, Jeff Jarrett saw his window of opportunity. 
Grabbing Debra’s Women’s Championship belt, 
the superstar clocked his foe with it—leading to the 
easy pinfall and the gold. Now, Jarrett is a reign- 
ing two-time champion and as of press time, 
both he and Debra hold championships! 
The second title exchanged that night was 
the Federation Tag Team Championship, 
which the unlikely tandem of X-Pac and 
Kane lost to hell’s war machines, the 
Acolytes. The champions appeared 
to have control of the match when 
X-Pac was ready to hit with his 
Bronco Buster. Then, Shane 
McMahon made the save for 
Bradshaw and Faaroog by 
placing a steel chair in Pac’s 
path. While the superstar 
writhed in pain on the can- 4 
vas, Kane went after the : . waa all scheduled for rematches for 
“Boy Wonder”—allowing the : | the gold in the weeks to come. 
Acolytes to destroy X-Pac. i  & , With the dog days of summer 
Following a Clothesline From Hell iiiyip@-7aanumes | heating up, you can be sure 
from Bradshaw, the Ministry mem- jaa pecan? mil : the competition for these 
bers were the new titleholders. Vega. Federation ‘Championships 
As of press time, both the (@@gmeqgagmaacsc could ignite an interno at live 
Godfather, X-Pac and Kane were ve ONS , events near you! 
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In recent months, World Wrestling Federation fans have been shocked by 
the lengths to which Triple H has gone to climb the ladder of contention. 
Since adopting a new mean streak, the superstar not only attempted to 
reinjure The Rock’s broken arm, but also locked the People’s Champ in a 
casket and obliterated the tomb with a sledgehammer! 

In his unrelenting rise to the top of the Federation, Hunter has dis- 
regarded the well-being of all his opponents, and his latest could prove to 
be his most horrific act yet. On the Memorial Day episode of RAW this 
past May, Mankind challenged Triple H to a Falls Count Anywhere, No 
Disqualification Match—but little did Foley realize the bout would nearly 
cost him his career! During the melee, Mankind turned his attention— 
and Mr. Socko—to Chyna’s throat, leading Hunter to hit his foe in the 
knee with a sledgehammer! Triple H continued to pour on the punish- 
ment, bashing Mankind with the weapon. Had The Rock not ended 
the assault, Mankind’s career could have been finished permanently! 
As a result of the carnage, Mick Foley was forced to undergo emer- 

gency surgery to repair both his knees. According to his doctors, the 

superstar would be out of action some 6-8 weeks, and might be back 

shortly after this issue hits newsstands. After years of abuse in the ring, 
Foley's knees were reported to be in bad condition already, and the 
possibility that he would one day have to go under the knife was there. 
It his recovery goes as expected, Mick could be back in the ring and 
perhaps with pain-free legs for the first time in years. However, there is 
still that score to settle with Triple H! 
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How does one get the nickname of 
“Prince Albert”? The chances are that it 
has nothing to do with royalty! 

Rather, the nickname this 25-year-old, six-foot four-inch, 
330-pound monster from Boston, Massachusetts, adopted 
is a familiar term in the world of body piercing. For those 
aware of its other meaning, no explanation is necessary. 
For those who haven't yet figured it out, perhaps you're 
better off. After all, ignorance is bliss—especially for 
those of the male persuasion! 

Originally from Peabody, Massachusetts, the superstar 
was always involved in sports while growing up—toot- 


sity of Pittsburgh in the early 1990s. After starting out as 
an offensive tackle for the Pitt Panthers, the big man 
moved to offensive guard by his senior year. Ironically, he 
first met his current partner, Droz, when Pitt played the 
University of Maryland. 

lt was also in college where the Prince discovered 
piercing—first beginning with his ears, followed by his 
tongue. However, after graduating with degrees in legal 
studies and special education, Albert accepted a teach- 
ing position and was forced to curtail his love of the body 
art. Little did he realize that one of his co-workers in the 
school was a friend of World Wrestling Federation Hall 
of Famer Killer Kowalski, a legendary superstar Albert 


ball, basketball and baseball— 


had grown up watching on television! 


” Prince Albert told 
“When | was a 


“| had always been a fan of Killer, 
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,. kid, | always watched wrestling... everything from Kowal- 
f ski, the Von Erichs, Bob Backlund and George ‘The 


es Animal’ Steele. The guy in the school told me | should 


a pod go and see Killer and give wrestling a try. Killer invit- 
LE 
4 being in the right place at the right time.” 


ed me down; | gave it a shot, and it was just a matter of 


After training at Kowalski’s school in Massachusetts, the superstar was 
soon working his way up the sports-entertainment ladder by attending the 
Federation training camp in 1997. There he was re-united with Droz and 
' became his personal tattoo and piercing artist! While Droz went on to’ 
| shine in the Federation spotlight, Albert continued his training in Memphis, 
fA Tennessee’s Power Pro Wrestling organization. The six-month experience 
provided him with invaluable ring GR and also a chance to 
rediscover his love of piercings. 

"While | was down there, | got a few more piercings,’ ' Albert says. 
“Every time | go to a different part of the country, | like to try nee get some- 


{ thing new done to my body.” 


§ 
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| % ask what it is before ordering... but don’t say we didn’t warn you! W 


Still wondering what “Prince Albert” means? Feel fae to Pact the mean- 
4 ing. Perhaps a trip to your local piercing parlor might be in order? Remember, 
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CALL 
HIM 


Editor-in-Chief Vince Russo, on 
femporary sabbatical, has handed 
over the reigns of his column to 
Mick Foley—who is, as you are 
about to read, one helluva writer. 
So, here is this month’s guest 
columnist for The Bite. Take it 
away, Mick! 


ati 


bout two months ago | received a call informing 
me that the World Wrestling Federation had 
signed a publishing deal that called for auto- 
biographies of three Federation Superstars. | was given 
the privilege of going first. Great, | thought. | had always 
envisioned being able to tell my story, which | thought 
was pretty damn interesting, and now | was finally going 
to get my chance! 

| began writing all the time. | wrote all the way to 
England and all the way back. In the interim | read several 
passages to the wrestlers, who responded with laughter, 
enthusiasm and encouragement. Stone ‘Cold Steve Austin 
actually had the biggest compliment of all when he said, 
“Don't take this the wrong way, but what have you been 
doing wrestling for the past 15 years? You should have 
been a writer.” 

Thank you, Steve. And in your honor I’m going to 
make you the subject of the following excerpt from my 
forthcoming autobiography, which | hope to call Blood, 
Sweat and Socks. 

The next day we traveled to Fort Lauderdale. | toppled 
up in a room with Steve Austin and Steve Regal. 

These are two of my favorite guys to travel with and we 
were looking forward to having a good time. Now, never 
mind the fact that these three big-time wrestlers were so 
cheap that they actually had three guys jammed into 
a flea-ridden Econolodge. The key thing was that 
the “lodge” was right across the street from the beach, 
and having practically grown up in the Atlantic Ocean 
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as a kid | was going to be hitting the surf as soon as 
| could throw my trunks on. 

The three of us walked across the street and | dove in 
gracefully and headed out to sea while Austin and Regal 
soaked up some rays in the beautiful South Florida sun. 
| floated on my back for a few minutes, several hundred 
yards from shore, and when | looked to the beach | saw 
that both Steves were gone. Then in the distance | saw 
them walking back across the street. A minute later 
| could see them sitting by the pool. That's strange, 
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| thought to myself, trading the ocean for the pool. But 
hey, | wasn’t going to let those party poopers ruin my fun. 
| frolicked some more. After a while | headed into shore. 

| got to the sand, reached for my towel and began to 
dry off. | looked around to see if any hot chicks had been 
checking me out but didn’t notice any. Sure are a lot of 
guys here, though, | thought. | looked some more and 
saw two guys holding hands. The idea that something 
was a little odd started to sink in. Then | saw two guys 
kissing and the sinking process started to accelerate, 
as did the sprinting 
process. | don’t think 
David Hasselhoff could 
have kicked up the sand 
any faster as | high- 
tailed it off the beach, 
across Highway AlA 
and into the pool area 
of the Fort Lauderdale 
Econolodge. Austin and 
Regal were laughing 
hysterically. 

“You pricks!” | yelled, 
even while laughing 
myself. “You left me on 
a gay beach!” 

There it is, sports 
fans—just a glimpse 
at the glorious world of 
professional wrestling. 
Believe it or not, that 
is the only story that 
concerns other men 
lusting over my body. 
Come to think of it, 
there’s not too much 
about women lusting 
over it either. Neverthe- 
less, | hope you all rush 
out and buy a copy— 
and no, it’s not just for 
financial gain. You see, 
| have a new vision of 
my name on the televi- 
sion screen that is slight 
ly different from the 
other. A vision that only 
you can make come 
true. This one reads, 
“Mick Foley—Wrestler/ 
Best-Selling Author.” It’s 


all up to you. W 
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football at ‘Ovieds , 
(Florida) High School, Badd : 
Ass Billy Gunn was a leader on the | 
field. He led the team in many statistical cate 
gories, but is remembered most for his arrogance. ‘The best 
athlete on the team, yee was feet bal about gence 2: his own 


team waren He ra wanted to me the ra DUI “anc 
group honors for Sam Houston State wasn't a big concern n for him. 
In the New Age Outlaws, Billy Gunn was part of a cohesive unit. 
Many say that the Road Dogg and Billy were the greatest tag team of 
all time. Flashy, quick and athletic, the three-time Federation Tag Team 
Champions were perhaps best known for their signature entrance. The — 
catchy introduction grabbed the audiences’ attention and brought them 
right into the ring with the Outlaws. Road Dogg did most of the talking— 
Billy had one line at the end. a #~—CD 
But they were a team, on the surface at least. Billy’s chiseled physique and — 
supreme aihlene ability combined with Road Dogg's toughness, resilience and _ 


charisma made the Outlaws what they were. But did Billy Gunn have 
a hidden agenda? Did he simply use the New Age Outlaws as a 
stepping stone to go from obscurity to superstardom? Now 
that he has severed the bond the Outlaws once shared, can he 
finally get to the level he feels he belongs? Simply put, Billy 
Gunn feels he should be the Federation Champion. 
Does he have what it takes to get there? Or was he 
always jealous of Jesse’s ability to entertain the 
crowd with the microphone, something that 

Billy Gunn has been labeled a failure at. 

The man who has held tag team gold 
on six different occasions had for six 

‘ years relied on sheer athletic ability to 
get noticed. According to most within 
the Federation, Billy Gunn is the 
finest athlete on the roster. Billy 
himself will tell anyone just how 

good he is. When he was final- 
ly able to display his charisma 

as a member of the Outlaws, 

Gunn's stock shot through the 
roof. With an ego as large as 
Billy's, one word of praise really 
goes a long way. Billy’s head 
swelled with every bit of praise the 
Outlaw team received. Yeah, but can 
he “cut a promo” or talk on the micro- 
phone? Billy’s good, but not as good as the 
Road Dogg. 

You see, Billy Gunn hates to lose 
at Bayihing. From a pickup game of 
basketball to the Federation Tag Team 
Championships, Gunn would do any- 
thing it takes to win. His supporters say he is a 
born leader and not satisfied simply following the 
pack. He wants fo prove that he is the fastest runner, the 
© highest | jumper, whatever. Just as long as he can win.. 

So, with that desire to win at all costs and do everything 
better than everyone else maybe Billy Gunn broke up the New 

“Age Outlaws—in effect blowing up DX in the process because 
he could never outshine the Road Dogg on the microphone? 
| know it sounds crazy, but the desire to be the best borders on 
an obsessive-compulsive disorder for Billy. Would he really go 

=~ so far as to destroy the most successful tag team in history 
SS because he couldn’t compete with the Road Dogg on 
the stick? | 
If asked why he broke up the Outlaws, Billy will 
say that it was because he was tired of “carry- 
Pe his partner. What if he was tired of 
- living in the enormous talent shadow cast 
by his charismatic partner? Wee 
it tough playing “second fiddle” t 
perhaps the greatest walker and ee 
in the business? Denials all the way 
from Billy Gunn, of course, who would — 
immediately point to the fact that talking 
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never won them one single match. It was his skill and physical ability that 
always got the job done. 

To someone who has never been a team player, Billy Gunn has no way of 
recognizing the value of his partner. Road Dogg, however, learned the value of 
teamwork growing up as a member of the famous Armstrong wrestling family. 
Mess with one and mess with them all. Also, Road Dogg's stint in the U.S. 
Marine Corps taught him the value of teamwork during the Persian Gulf War. 

Billy Gunn always says, “I did this,” or “I did that.” Sure, it’s a cliche, but 
there is no “I” in team—and now there is no more team in Billy Gunn’s future. 
It's all for himself, all the glory, all the fame. The same kid who hated to pass 
and scoffed at team awards in college will now be solo in his singular pursuit 
of Federation greatness. W 


NABISCO 1999 Chips Ahoy! Chipless Cookie Quest—Blue Bag 
OFFICIAL RULES 

NO PURCHASE NECESSARY. Open only to legal U.S. residents. Game 
void where prohibited. Game starts on or about June 21, 1999 and ends 
on December 31, 1999. Winning game pieces will be randomly seeded 
inside specially marked 18 oz. packages of Chips Ahoy! Cookies. If you 
find a bag full of chipless Chips Ahoy! cookies and a game piece stickered 
inside a package, you win the amount of cash indicated, subject to 
verification. Packages with second prize winning game pieces do not 
have chipless cookies. Game piece must be submitted, as described 
below, before a prize will be awarded. 
ALTERNATE METHOD OF PARTICIPATION. For a chance to win without 
a purchase, clearly hand-print your name, complete address, date of 
birth, daytime phone number on a postcard. Mail to: Chips Ahoy! 
Chipless Quest Entry, Dept. A, P.O. Box 3806, St. Cloud, MN 56397- 
3806. Requests must be postmarked by December 31, 1999 and received 
by January 6, 2000. No mechanical reproductions or photocopies of 
requests will be accepted. Each request must be mailed separately. One 
game play per request. Only winners will be notified by mail. 
PRIZE CLAIMS. To redeem a potential grand or first prize winning 
game piece, send the original game piece with the following information 
typed or printed on a 3x5 card: your name, complete address, date of 
birth, and daytime phone number to: Chips Ahoy! Chipless Quest Prize 
Claims, P.0. Box 3796, St. Cloud, MN 56397-3796. Retain a photocopy 
of your game piece for your records. All grand and first prize claims 
must be mailed, certified mail (return receipt requested), and received 
by January 6, 2000. Upon verification, winners will be notified by mail. 
To redeem a potentially winning second prize game piece, present 
certificate at check out at any participating retail location. One certificate 
per customer, per visit. Customer must pay any sales tax due. Not good 
in combination with any other Nabisco offer. Cash value of certificate is 
1/100 of 1 cent. Offer expires December 31, 1999. 
PRIZES AND ODDS OF WINNING. Grand: (175) $1,000 cash, awarded 
in the form of a check. Odds of winning a grand prize, 1:34,286. First: 
(525) $500 cash, awarded in the form of a check. Odds of winning a 
first prize, 1:11,429. Second: (1,499,300) Single serve Chips Ahoy! 
cookie certificate (4-count, 1.4 0z). ARV: $0.70 each. Odds of winning 
second prize, 1:4. Product certificate redeemable for specific product 
described above only, no cash substitutes. Approximate retail value of all 
prizes, $1,487,010. Odds of winning a prize, 1:4. Approximately 
6,000,000 packages will be distributed. 
VERIFICATION. All game pieces are subject to verification. Game pieces 
are void and will be rejected if not obtained through authorized, legitimate 
channels or if any part is reproduced, illegible, mutilated, forged, altered, 
counterfeited or tampered with in any way or if materials contain 
printing, production, typographical, mechanical or other errors. If through 
printing or production errors or for any reason, more winning game 
pieces than intended as indicated in these Official Rules are printed, 
distributed or redeemed, the actual number of winners will be selected in 
a random drawing from among all winning prize claims received. Only 
the prizes and quantity of prizes set forth in these Official Rules will be 
available in the game. Grand and first prize winning game pieces contain 
special points of identification that have been verified by the inde- 
pendent judging organization. Any attempt to defraud Nabisco or the 
official judging agency in any way will be prosecuted to the fullest extent 
of the law. 
ELIGIBILITY: Employees or agents of Nabisco, its advertising and pro- 
motion agencies, The Promotion Network, Inc., Gage Marketing Group, 
Fulfillment Services Inc., or their respective parent companies, affiliates, 
retailers, subsidiaries, suppliers, sales representatives or distributors, 
individuals engaged in the development, production and/or distribution 
of materials for this Game; persons who are members of the immediate 
family or who reside in the same household as any persons in any of the 
above categories may not participate. 
CONDITIONS OF PARTICIPATION. Game is subject to all applicable 
federal, state and local laws and regulations. By participating, participants 
agree to abide by and be bound by the Official Rules and all decisions 
of the judges, which are final and binding in all respects. Submission 
of game materials including but not limited to prize claims is the sole 
responsibility of the participant. Sponsor and its agencies are not 
responsible for late, lost, misdirected, damaged, illegible, delayed, 
destroyed, incomplete or postage due mail, requests or prize claims. 
All game materials submitted become the sole property of the Sponsor 
and will not be returned. No prize substitution(s) or cash equivalent of 
prizes, except at sole discretion of sponsor due to prize unavailability 
for any reason, and only then for prize of comparable value. Taxes on 
prize are the sole responsibility of winner. Winning game pieces and/or 
prizes may not be assigned or transferred prior to award. Unclaimed 
prizes will not be awarded. 
RELEASES. Grand and first prize winners will be required to sign and 
return an Affidavit of Eligibility, a Liability Release and a Publicity Release 
(where legal), within 21 days of notification. Winners may also be 
required to sign any applicable forms required by tax authorities and 
other documentation. In the event of non-compliance with these require- 
ments, prize may be forfeited. If prize or prize notification is returned as 
undeliverable, prize will be forfeited. Limit one grand and/or first prize per 
individual, family or household. If a grand or first prize is won by a minor, 
the prize will be awarded in the name of the minor's parent or legal 
guardian, on the minors behalf. In such case, the parent or legal guardian 
must sign and return the required documents on the minor's behalf. 


By accepting a prize, winner (and if winner is a minor, winner's parent or 
legal guardian), releases Nabisco, The Promotion Network Inc., Gage 
Marketing Group, Fulfillment Services, Inc. nor any of their parent 
companies, affiliates, subsidiaries, advertising and promotion agencies 
and their respective directors, officers, employees and agents, from any 
and all liability, loss or damage incurred with respect to all aspects of the 
Game and the awarding, receipt, possession, acceptance, use or misuse 


of prizes. By accepting a prize, each winner or winner's parent or legal 
guardian, agrees to the Sponsor's use of his/her name, address (city and 
State), photograph, videotape, and/or likeness for advertising or publicity 
purposes and to the use of statements made by or attributed to the 
winner relating to Nabisco or this Game and grants to Sponsor any and 
all rights to said use, without further compensation or notice, except 
where prohibited by law. 

WINNERS LIST. For a list of grand and first prize winners, send a self- 
addressed, stamped envelope by December 31, 1999 to: Chips Ahoy! 
Chipless Quest Winners List, Dept. B, P.O. Box 3806, St. Cloud, MN 
56397-3806. 

Sponsor: Nabisco Inc, 100 Deforest Ave, East Hanover, NU 07936 
Promotion Agency: The Promotion Network, Inc., New York, NY 10017, 
Gage Marketing Group, Minneapolis, MN 55441, Fulfillment Services, 
Inc., Monticello, MN 55362 
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| Yebra’s around, | don’t & 
at she’s heath ha to end anyone's life. Theorem is, whether 
g to take out the Queen of England or trying to climb to the top of 
the ladder in the World Wrestling Federation, those who can hide their Wee 


stling Federation, she presented 
self as a savvy businesswoman who was going to use her_ intelligence ta 


get to the top. itt planted at Jett Jarrett’s side, the blonde beauty even 
esigner suits made to order for Wall 


opponent. And she wouldn't 
think twice about 
revealing 


er find- 
_ ings... it it was 
going to propel her 
down the road to success. 

Atter a Tew months in the “big 
: it became apparent 
aly ing Debra was really 
in revealing was herself! 
ber’s Rock Bottom Pay- 
wonithe beauty figured out what 
would send her straight to the top— 
and fast. Debra realized she had a 
passion for stripping and showing 


off her body! The fans in the sold- 


out General Motors Place in Van- 
bore: 
jared y 


aie 
He _ 


could ae here a shits cold. 
Although millions of men all over 
the world wanted the caped crusader’s 
mask on a platter, the Blue Blazer’s mindless 
actions didn’t matter to Debra. Discovering 
that she enjoyed showing off her perfect body, 
Debra also knew she would be able to use 
her new hobby as a way to get what she 
wanted—everything|! 

Debra wasn’t suddenly into taking her 
clothes off just because it made the fans 


happy. By attempting to show 
L + Canadians ready to obey her every w 

ere hypnotized by her incomparabl 

the male-dor | 


y she was in the express lane. 

The most brilliant part of Debra’s strategy is that she tries 
her hardest never to appear to be more than just a body. You 
never hear her utter anything like “| want people to see past my 
looks and find out who | really am,” or “beneath this exterior is.a 


was to mani 


faseinating and intelligent woman.” 
ere seems to be a misconception among m 
today’s society that if they want to b iou 
is glorified adult/entertainer has less acting abili 
has athletic ability. However, by flaunting her massive 
mammaries every week in a bathing suit.on theset of Baywatch, 
: e of the most sought after celébr : 


called something like M.I.A., A.S.PCA., D.O.A. 
a minute, that’s just what her career is these days. 

Intelligence is a very difficult thing to measure. While some - 
people can solve the most difficult mathematical problem in 
less than 30 seconds, but have no idea how to socialize with 
other people. Their brilliance really does them yery little good in 
their overall quest for success. Other people may not fit the text- 

4 book definition of “geniuses,” but possess the ability to control 
_ how people perceive them by making their obvious physical 
advantages the most dominant part of their personalities. 
Debra knows that nobody in the world cares if her IQ is 
) 20 or 200—her magic number is two. And the lady is riding - 
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IN THE BUSINESS, "ACCIDENTS" 
ARE LIKELY 'TO OCCUR. 


MUST BE ACCUSTOMED TO DRIVING 
ON BOTH SIDES OF THE ROAD. 


Grand Theft Fata + GTA tonden 1969 


CASUAL ATTIRE PERMITTED. 


UPBEAT & OPEN-MINDED OUT NOW 
MANAGEMENT WILL, GUIDE YOU. 
WWW.GTA-LONDON.COM 


CONTRINS BOTH GRAND THEF'T AUTO AND GTA LONDON. GTR LONDON IS AN ADD-ON DISC FOR GRAND THEFT AUTO. 
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ADVISORY 


UEXPLICIT CONTENTS 


PlayStation 


ROCKSTAR GAMES 


PlayStation and the PlayStation logos are registered trademarks of Sony Computer Entertainment Inc. All rights reserved. The Rockstar logo, GTA London and the GTA London 
logo are trademarks of Take Two Interactive Software, Inc. © 1999 All rights reserved. The ratings icon is a trademark of the Interactive Digital Software Association. 
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One_ ‘of Lee’s devoren fans isthe “Lethal 
eapon”. Steve Blackman, who grew 
up amidst the-lore of ‘ ‘The Dragon.” 

Perhaps inspired by the legend, 
Blackman began studying the ways 
of the. martial arts—eventually 
becoming, a third-degree black 
belt in the Shotokan style. 
In 1997, Blackman’s other 
passion for the sport of 
wrestling would eventually 
bring him to the World 
Wrestling Federation. 
Since that time, he 
has been. seeking 
a way to use his 
blend of martial 
arts war- 
fare and 
athletic 
ability to 
the .fullest 


LIL LELLLELIL LOLI IM Dat 


Raa UREN PAROS BEAL ALOIS 


Row within t 
that search i is Overy 


in a —_ objec 
is to see who ca 


stars such as A 
2 Heke Hardcore 
ow =e Holly, Road Doge 
eA and even Mankind 4 

follow the same “thro 

caution to the wind 

fighting philosophy. 

The “Lethal. Weapon 

on the.other hand 

brings a new style t 

the division—one tha 

not only involves pur 

aggression but also. self 
defense. Thanks to his martia 
arts training, Blackman is able to inflict 
damage and avoid it as well. Eventually 
the world of baré:knuckled bar fightin: 

evolved into professional boxing 
cause, Combatants realized they could 
actually duck dnd cover. Likewise, 
the hardcore division will be forced to 
change under Blackman’s style,, or else 
chair shots, tables and"€6oking\shee 
may become increasingly ineffective. 
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In addition, Blackman’s knowledge of martial arts 
weaponry could:prove to inflict more damage than the 


“traditional” tools of hardcore division, and even make 
them. passé. The “Lethal Weapon” has been-a..master 
\of the nunchucks and Filipino sticks for the past 18 

years, as well as more deadly fighting implements. 
_ Hardeore rules generally do-not warrant the use 
of throwing knives-and stars, but the fact that the 
~-Pennsylvar 
“them is fo his 
“weapon to the 


a,nativéshas extensivetraining in how to use 


3: 
he 


aso @ ¢ 
ad 


For example, a chair might be‘used as 
a launching pad fora martial arts strike, 
while the potential a table might have ‘in 
his hands is limitless. Even common every- 
day \objects,could be transformed into 
instruments ofwar, What started out as 
a joke has developed into one sof, the 
most ‘prestigious championships in the 
business, and fighters who enter the 
division will-do everything in their 
power to capture’it. As ‘more super- 
stars enter the ranks, their methods 
of-warfare will continue to shape 
the division—none more ‘so than the 
“tethal Weapon.” | 
With his knowledge of martial arts 
and weaponry, Blackman will actually 
succeed in forcing opponents to invoke 
other learned fighting styles. Al Snow, for 
example, has, studied various forms of the 
martial ‘arts, while Road Dogg surely 
learned hand-to-hand combat in his training for the 
U.S: Marine Corps. Against Blackman, both would 
have to remaster them just to counteract the “Lethal 
Weapon.” 

The question is: Now that Steve Blackman has found 
his niche. in the Federation, does he have the discipline 
to.continue to force change within it? If so, those 
who don’t evolve might be doomed to fall against 
him. Like the ‘radical change Bruce lee once brought 
to the martial arts, many are now wondering if “the 


dragon” within Steve. Blackman will revolutionize the 


hardcore division. W~ : 
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‘ eee: change. Is the Brood seeking 
J eu atishment, namely the Corporate 
ne can only guess what kind of change the 
-whether of a spiritual or political nature... 

© spread their message, whatever it may 
ft control over the Federation? If they were 
orld: view, perhaps their objectives 


Bisohers in ‘their own right. They 
most central of all. metaphysical 
the beteaiter, as Gangrel 


Rituals are defined as repetitive ceremonial acts 
performed in order to convey specitic messages and to. oa 
-reinforce an individual’s or a group 's oe Just ten 


ee hot a aes Bot is in ted 
No status is conferred oper Thember 
i of a corporate takeover—a direction that 
‘forced the Brood to compromise their own. be 
t they disgusted by the Undertaker’s cruel 
‘human life? Is this Higher Power the Undeg 


riad aston: Hs initiation a matter 


he status se 7 


don’t... 
triad—who holds the key to understanding the Broo 
Poh is the only one yet O break their silence, and 


_ chooses to speak perhaps the pieces will fall into 


5 ahhod and the Ministry of Darkness see ey: 


simply have a different vision than that of 
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has stated. Perhaps the trio know something the rest of us 


“Perhaps it is Christian—the grounding force of the. 


A compelling question remains. Why cou 


Does it have anything to do with the Ministry 


referring to one the Brood cannot believe i ing O ae 


and so departed in order to follow their ov 
dered? Regardless of the reasons, one thin : 
they will have to contend with the Ministry at sor 
The Undertaker does not take dissension lig 
Definitions limit rather than explain. To: 
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I'M GOIN’ INE Inside the squared circle with 
the WORLD WRESTLING FEDERATION MAGAZINE. 


Send me: 
_] 24 issues just $35.00 (It’s like getting 14 issues FREE?) 
} 12 issues just $19.97 (That's six issues FREE!) 


es 


Name (please print) Date of Birth 


Address Apt. No. 


City State Zip 


Send payment to: WORLD WRESTLING FEDERATION, P.O. Box 485, Mount Morris, IL 61054-8393 
Basic U.S. subscription rate is 12 issues/$24.00, 24 issues/$35.00, single copy price $3.99. 
Allow 4-6 weeks for delivery. U.S. funds only. No foreign credit orders. 


Motel 6. The pile-driving, body-slamming, 
super-kicking, clothes-lining, leg-sweeping official 
motel chain of the Hot Rod Power lour. 


The newly renovated Motel 6, with over 80,000 overhauled and supercharged rooms nationwide, is proud to 
be the official motel chain of the Hot Rod Power Tour. Originated by Hot Rod magazine, the 9-day Power lour East 
begins October 9 in Massachusetts and travels to Florida, with over 10,000 hot rods joining 
along the way. At the nine “Cruise Night” parties during the tour, you'll have a chance to see all 
the hot rods, win prizes, listen to live music and visit the Motel 6 bus. Check out all the Motel 6 
locations along the tour by visiting our web site at www.motel 6.com, or call I-800-4-Motel 6. 
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hey Mark Henry found the g going 
pee Chocolate” came back from the in- 


sire Bier ae ee saruniy its mem 
bers. Either way, a unified Brood en 
sures there will be tag teams worth 
watching well into the next century. 
What Michael Hayes has meant 
to the Hardy Boyz is immeasur- 
able. Matt and Jeff had all the skills, 
but they needed some guidance and 
some attitude. Hayes has given the 
North Carolina natives that and a 
whole lot more. The Boyz have 
tapped into the former Freebird’s in- 
credible wealth of knowledge and 
shown that listening is perhaps one of 
their best skills. Can they get to the 
next level? They are already there. 
Too Much needs that little some- 
thing extra to get them to that next 
level, but they definitely have all the 
tools to get there. There is no deny- 
ing the athletic ability and the flat-out 
entertainment that Too Hot and Too 
Sexy can provide. But Scott and 
Brian could benefit from a little more 
of a mean streak and that dark side 
will add to their credibility when the 
“big match” spot comes along. 
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For two entire days this past April, the World Wrestling 
Federation, Chef Boyardee and The Rock took over Mia- 
mi, Florida’s trendy beaches to film scenes for a massive 
television and print advertising campaign featuring “The 
Great One.” The Rock is the latest World Wrestling Feder- 
ation Superstar to endorse the line of popular food prod- 
ucts. Mick Foley was the first. 

“The People’s Commercial” shoot included a helicopter, 
a yacht, a plethora of models, an $80,000 Porsche, the 
Miami Heat Dancers and more ravioli than any single 
human being should ever have to see in a lifetime. 

During the commercial, The Rock strutted his stuff to 


Dana Dane’s (photo lower far right) hip-hop tune, Gettin’ 


Chefy Wit’ It. A takeoff on actor-rapper Will Smith's 
Gettin’ Jiggy Wit’ It, the tune passed “the People’s test.” 
A few days after the shoot World Wrestling Federation 
Magazine caught up with “The Great One” and asked 
him what he thought of the song. Smiling, The Rock said, 
“It's awesome,” and then belted out a few of the lyrics! 

On viewing the finished product, one might think The 
Rock spent the entire shoot lounging around the pool with 
some of the most beautiful women in the world. In fact, an 
enormous amount of time and effort went into the shoot by 
“The Great One,” as well as Doug LeBow, Kevin Sullivan, 
David Sahadi and Jimmy 
Vaughan of the incompara- 
ble Titan Television team. 

The shoot began before 
sunrise on Thursday, April 
29, and wasn’t finished 
until late the following 
night. The entire first day 
was spent filming The 
Rock with all the ladies in 
various settings. First, the 
People’s Champ strolled 
around the pool at Miami's 
luxurious Raleigh Hotel, 
as swimsuit-clad models 


heated up their Chef 
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Boyardee—and the entire pool area—in a microwave. 
Then it was off to the beach where Dana Dane and the 
Miami Heat Dancers joined the former three-time Fed- 
eration Champ to film a number of scenes on the sand. 
When that was completed, the lovely ladies of the NBA 
accompanied The Rock back to the Raleigh, where they 
took turns with the other models feeding “The Great One” 
the Chef Boyardee he loves so much. 

The final scene of the day, which wrapped around 
8:30 p.m., called for “The Great One” and all the ladies 
to “Get Chefy Wit’ It” on a yacht, while the camera crew 
filmed from a helicopter thousands of feet overhead! 

Again, the crew started before sunrise the following 
morning. Friday’s shoot took place on the famous ocean- 
side strip in South Beach and featured The Rock driving 
around in a black Porsche convertible, while another 
unbelievably attractive model sat in the passenger seat 
eating her Chef Boyardee. During the filming of street 
scenes, The Great One spent a lot of time signing 
autographs, posing for photographs and saying hello 
to the thousands of hometown fans who observed. 

The final shoot was filmed at the Big Time Production 
Studios and featured the Miami Heat Dancers shakin’ 
their stuff as Dana Dane belted out tunes while The 
Rock strolled around 
nodding approval. 
Although the scene 
wrapped at 6 
o'clock that night, 
The Rock wasn’t 
finished. He had to 
participate in his 
second still photo 
shoot of the day. 

The finished com- 
mercial certainly 
proves that the two 
days of hard work 
everybody put in 
was well worth it! W 
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riendships are hard to come by in this busi- 

ness. Opportunities at the main event level 
are even tougher to come by. The glass ceiling 
that has held D’Lo Brown back from the top of 
the ladder was beginning to fade away when 
his tag team partner and friend, Mark Henry, came 
back from the injured list. Now that Sexual Choco- 
late has returned, D’Lo has slid back into tagging 
with great success. That SUCCESS, however, comes ata 
price. No tag team is going to be in the main event. 
Therefore, D’Lo won't be there either and Brown has 
once again bumped his head on that glass ceiling. 


| should point out that no one twisted D’Lo’s arm to 
team with Mark. He and Sexual Chocolate are 
triends—loyal to the end. But perhaps that deyotion is 
hindering the master of the Lo-Down. Could it be that 
D’Lo’s loyalty is holding back his career? 

While Mark Henry has improved tremendously, 
D'Lo has been tabbed by many experts as the next 
breakout star. The former European Champion is 
desperate to get back into the sing|és title hunt and you 
have to wonder if D’Lo’s partnership is holding him 
back. 

Rumor has it that while valuing Mark’s friendship, 
D’Lo is torn between tagging»withvhis friend and going 
it alone for the gold. Other rumors suggest that Brown 
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is beginning to show signs of frustration behind the 
scenes. While nothing has been confirmed, it appears 
as if D’Lo may have to make a decision on his future. 
His partnership with Mark could be put on hiatus and 
you have to wonder if that decision will put their friend- 
ship on ice as well. 


From Other Sources: 

Hey, STONE COLD! How would a “Jake Cage” spin- 
off on CBS's fall schedule sound?... Diva Alert! DEBRA 
has apparently begun to throw her weight around. 
Mineral water and gourmet jelly beans in her dressing 
room¢ Who knows what she could request next?... 
Noticed an increase in agility from BRADSHAW 
lately? One word—Tae-bo!... How do you feel about a 
MIXED TAG TEAM CHAMPIONSHIP2... TERRI 
RUNNELS has something devious up her sleeve! | can 
just feel it... X-PPAC may make SUMMERSLAM the 
hottest thing Minneapolis has ever seen!... Could 
TITAN SPORTS, INC. be getting into the movie 
business?... By the end of the century, WWF.COM 
could be the most visited web site on the Internet... 


Until next month... this has been... THE INFORMER! 
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Dear Road Dogg, 
Isn't there any way you 
can get Debra to show 
us her puppies? It seems 
slike you're the only one 
* she might listen to! 


hi A i 
1° David Dushell 


Pittsburgh, Pennsylvania 


4 jr ) 


‘;) “There ain’t noth- 
‘ ing the Dogg Pound 
likes more than 
\, puppies, Double D! 
It don’t matter 
what kind of pup- 
‘pies they are. 
White puppies, 
black puppies, 
» brown puppies, 
big puppies and 
2 : little puppies 
os RE EE a Pe are all friends of 
the Dogg Pound. 


Now, got some fine pure- 


you see, Debra’s 
breed puppies, but Jeff Jarrett isn’t letting 
them out to play! I’ve got a feelin’ that as 
soon as we take care of Jeff, Debra will 
scream ‘Yo Quiero, Road Dogg!’ and let those 
puppies run free.” 


Dear Rodney and “Haus 
Pete Gas, : 
When are you two 
going to take your, 
heads out of Shane’s |, 
@#$ and live your f 
own lives?! 


Nikki Buchanan 


Symsonia, Kentucky 

' 
Rodney: “Yo, that :' 
ain’t right! Me, ‘a 
Pete Gas and i 
Willie Green have 
been friends with ‘3 


Shane-O-Mac 4 
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since we were kids growin’ up on the mean 
streets of Greenwich. What about you? Do 
you have any friends like Shane? As a matter 
of fact, do you have any friends at all?” 


Pete Gas: “Hey, Rodney... doesn’t she remind 
you of the girls that used to sweat us and 
Shane-O while we were cruisin’ around 
Greenwich in the summer with the top down 
on the Benz? She’s playing like she hates 
Shane when she really wants a piece of him!” 


Dear Ken Shamrock, a 
Why all of a sudden do you fm 

trust Test? How do you know ji 
he won't turn on you? 
Barry Ketch 

New York, New York 


Barry, in this life, there 
are no guarantees. | 
learned that from day | 
one growing up on the 
streets. | can’t say for | 
sure that Test won’t & 
turn his back on me, 
but | guess I'll just 
have to take that 
chance. Sometimes, 
you just 
have to put 
your trust in 
someone 
and go with 

it, which is 


what I’m 
doing to- =i 73 | 
day. But I'll rinfl. 


tell you this—he’s been 

in the same zone I have, both 
personally and professionally. To 
be honest with you, | see a lot of 
him in me. And any man that’s 
willing to put out their hand in 
respect, you can be sure that I'll 
stand by him no matter what! W 
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MOTOR OIL 


oil change is okay. It just means you'll still 
have a car to abuse tomorrow. 


So you don't change your oil every 3,000 miles. You push it. Even though you know it isn’t 
good for your engine. But somewhere along the way things changed, maybe you got too 
busy, and now making those 3,000 mile oil changes is a real problem. Well, you're not 


alone. Today's current average drain is a whopping 5,660 miles and is increasing 5% annually, as it has for the last 8 years: 
And because a lot of drivers, just like you, are experiencing the same problem, Quaker State has re-formulated its 
traditional oil to help get you through to your next oil change. With protection beyond 3,000 miles, under any driving 
conditions, Re-Formulated Quaker State means even if you do miss your regular oil change, you have a back-up. Because 


while extending your drain isn’t a good habit, it’s becoming a more common one. So be prepared for it and protect your 


sensible Technology. 


*U.S. Department of Transportation analysis. www.qua kerstate.com 


cars engine with Re-Formulated Quaker State. It’s made for your busy life. 


Owen Hart 
May 7, 1965—May 23, 1999 


The World Wrestling Federation family and 
fans have lost a dear friend and respected col- 
league, but our memories of this special human 

being will live on. Owen Hart will 
forever be remembered as one of the most 
dedicated and gifted superstars in Federation 
history. | 

Owen James Hart was born on May 7, 1965, 

the youngest of Stu and Helen Hart’s 12 

children. Owen excelled at amateur wrestling 

in high school—where he met his future wife 
Martha—and earned a scholarship in the sport 
to attend the University of Calgary and study 
for a degree in Physical Education. 

The future superstar made his professional 
debut in his father Stu’s Canadian Stampede 
Wrestling promotion in 1986, and in 1988 
entered the World Wrestling Federation under 
the guise of the Blue Blazer. In 1989, Owen left 
the spotlight briefly to compete internationally 
and married his high school 
sweetheart, Martha. 

Following his return to the Federation in 1992, 
Owen became a major superstar—competing 
in several historic matches with his brother 
Bret. That same year he and Martha celebrated 
the birth of a son, Oje Edward. In the years 
that followed, Owen captured the 1994 King of 
the Ring, two Intercontinental Championships, 
three Federation Tag Team Championships and 
the European Championship. In September 
1995, Martha gave birth to their daughter 
Athena. 

In what he later referred to as one of the 
proudest moments in his career, Owen along 
with brother Bret, brothers-in-law the British 
Bulldog and Jim “The Anvil’ Neidhart and the 
late Brian Pillman revived the Hart Foundation 
in 1997, 

He is survived by his widow Martha, their son 
Oje and daughter Athena. A loving husband, 
father, brother, son, friend and extraordinary 
athlete was laid to eternal rest on Monday, 
May 31, in his hometown of Calgary, Alberta. 
The publications staff of the World Wrestling 
Federation will honor Owen Hart in a special 
tribute magazine, which will soon be available 
only at newsstands. All profits from the sale of 
the magazine will go to the benefit of one of 

Owen’s favorite charities, The Alberta Children’s 

Hospital in Calgary. This special tribute 
magazine will feature articles and photos of the 

Calgary native’s career, as well as candid stories 

about the man behind the superstar. 
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